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How to Sell 
in the Virtual World

with

Patricia Fripp - CSP, CPAE
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Fripp’s 5 Steps to Sales Success

Product Knowledge

Technical Skills

Presentation Skills

Repetition & Reinforcement

Sales Success

Sales Executive

Delivers some of his demos  

Invites Thembani when 
needed to sell

Thomas Ellis
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Gayla Steiner

Southeast Regional Manager

Research, detailed information

Demo 

Jonny Steindal

Credibility & connection

Comparisons – CRM

Personalize - Airline
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Clear, concise, confident

Spoke at a conversational
pace

“If you were talk to our 
clients…”Thembani Mtetwa

Tim Colleran

Credibility, CPA 

10 years pre-sales

Preparation
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You are rock stars

You need a great introduction

This is for the customer 

Fripp’s 3 examples
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“If it were not a ‘thing’, 
what would it be?”

You do not ‘dumb down.’ 
You ‘simplify and
demystify.’

Thembani Mtetwa
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Quality of Your Words

Words = $10.00

Sentences + $30.00
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Everybody is more interested in themselves 

Logic makes us think

Emotion makes us act
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What you can look forward to hearing…

We have designed these solutions for financial
professionals like you…

You have the security of knowing…
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“Sit back and be amazed…

As you discover how we can transform your 
entire financial systems from record to report”

“If you were talk to our 
clients…”

Thembani Mtetwa
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“Is what we can offer you  
clear?” 

“We most frequently hear 
volume of transactions 
and lack of control and 
visibility? Is that true for 
you?”

Thembani Mtetwa

Do you find it time consuming…

Thomas said you mentioned…

In your experience how often have you…

Would it make sense to you…
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Add an emotion

“Would it interest you…”

“Surprise…”

“Shock…”
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Be Aware of Cognitive Overload

You are more persuasive than PowerPoint

Be aware of random acts of Capitalization

Visual Aids are Visual… aids
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ADRA Suite Overview

Confidential & Proprietary

38

• Source agnostic
• Allows collaboration

3. Data 
Management

• Consistent structure of 
data, and processes

• Align month end 
processes 

4. Consistency, 
Alignment

• Manual reconciliations are reduced
• Efficient communication

1. Automation

• Who is doing what, 
how, when and in 
what way?

2. Visibility

ADRA Benefits
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What does the Adra Suite bring?

Finance Group

C-Suite

Entity Finance
Group/Controller

Supply Chain

EMPOWER 
STAKEHOLDERS

MEANINGFUL 
OUTPUT

Automated 
Transaction 
Matching

Balance Sheet 
Reconciliation

Visibility

Task Management

Customised Reports

DATA 
SOURCES

Finance Dpt.

Task List
Processes and 
checklists to follow

Actuals: Trial Balance, Invoices, 

Bank data, Credit 
Card data

Excel Data, 

Secure FTP Site

ADRA 
Suite of 

Solutions

Other system data, 
eg EPOS systems

POWERFUL 
CALCULATION

This slide would benefit from builds 
(animations) in sequence.
By animating, you can lead the audience 
through your story versus overwhelming them 
with too much information at once. Lead 
versus overload.

Using slides numbers on slides is helpful to the audience. For example, an audience member could ask: “ Back on slide 2 
you mentioned…”

This graphic would be more 
effective if it is delivered piece by 
piece; i.e., as you present it.
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ONESOURCE Portfolio – Transfer Pricing

Process, task and people
management

Balance sheet reconciliation/
substantiation

Matcher

Analytics

Visibility of workload of the team
Framework to improve team process
Accountability tracker (who is responsible for what)
Time management

Connect to multiple sources easily
Automate matching and reporting on matches
Dynamic rule setting for different recon scenarios

Easy recording of balance sheet recon steps for auditors
Recording and monitoring of the roles of different team members
Auto verify certain processes

Analyse your data
Report on your data internally and for external shareholders
Use analysis to improve the finance function of the business

SOLUTIONSPROCESSES CAPABILITIES

Adra Product Portfolio Consistency is important . The top text box enters from the top and the 
bottom three enter from the bottom.
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Discipline

Good work ethic

Learn from others

Develop our own methodology
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www.fripp.com/handouts

pfripp@fripp.com

www.fripp.com/trintech
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Don’t celebrate closing a sale.

Celebrate opening a relationship.
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